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Wave Theory of Global Ageing
NCDs

Social Welfare

National Debts

Caring and Family Cohesion
Mature-age Employment
Urban Environment
Challenges to Consumption

Patterns
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® The Internet of Things

® Connected home

¢ Smart Cities

¢ Sharing Economy

® Massive Open Online Course

® Robotics and Services
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® International Trade

® Lifelong Learning

¢ Social Responsibility
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AIFANIIFIAN (Social Welfare)
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Giving up work

Being financially secure

Having a slower pace of §fe

Lass stress

Beng waser

More peace and guiet

Having more time to look after the

Being more experienced/confidem
Being able to help others [e.g.—

Having good memones

Learning & new <l

Making new friends

More time to get to know the local . %

kM|
»
~

?

3

? 3 l\llll
i

o
&

Globally

o
=
>

6%

-

#

A bug positive that emerges is the abllity to spend mare time doing the things you want - old age offers opportunity

23



AN INIEAa3luuun1su3lna (Challenges to Consumption Patterns): 28#933739

° n1Igan LLU?JE‘]J LUUFUALRZUINIERIL E;I/fﬁ() 81 Eﬂﬁ/L%ZJ'KKEJﬂWU L‘EE]%VL"IWI’]GT’I’] NNV Q’ESO E’JWE!

AaLNd

;jqamqmﬁ]ﬁﬁmwmﬁadmmé’w ﬁaaaﬂLmuwﬁmﬁmsﬁmamiﬁumaaﬁgamqm{lﬁ&ulﬁa@@‘huuﬂwﬁa L
UL OUNUIRFLANLEN UWNUANITLTIR R

= =

°  amaFufvadgiangiaInTzanengunaneneTINanGInguERdan s NNsLATEFIIE
asannggsangwIuandgusenas

@% J0882 34.3 waog’vg\imgﬂuﬂ W.a. 2558 318 @6 1NTUTUAIINEINI%

(e la6n37 2,647 U daifan)

AN: ﬁzmuamunwnfg”g\?mg'lwy W.¢1. 2559 T@;:/,yaﬁf‘amU”u?a"bumw@mg”gamg'Zm/

Bolliger & Company 24




uwlRNEIA YN EINAABNATININNLIVDINLILATBINVFIIL

¥ ¥ > (%
LL%’J‘[%&I AN ﬂuga'a &

Wave Theory of Global Ageing
NCDs

Social Welfare

National Debts

Caring and Family Cohesion
Mature-age Employment
Urban Environment

Challenges to Consumption

Patterns
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® The Internet of Things

® Connected home

¢ Smart Cities

¢ Sharing Economy

® Massive Open Online Course

® Robotics and Services
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® International Trade

¢ Lifelong Learning

¢ Social Responsibility

25



n13U)1AaAd1%N3INATIN 4 (The Fourth Industrial Revolution %38 4IR )

Itd U 4”19104 1 A caAa aaAa [~ 1
INnAatibtag 23 AT ﬂiﬂﬂﬂ‘iﬂﬂﬂﬂﬁ‘iﬂb’)ﬂﬁ)&ﬂg'}ﬁ?ﬂ?i')@lﬂ’)’]&lLﬂ%ﬂ%"llﬂ\‘i‘l]ig“ﬁ’]"ﬁ%

LA g

Implantable Technologies

Our Digital Presence

2

Vision as the New

Interface

The Connected Home

The Sharing Economy

Smart Cities

Wearable Internet

Ubiquitous Computing

A Supercomputer in Your

Pocket

Storage for All
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Robotics and Services

Bitcoin and the Blockchain
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Wave Theory of Global Ageing
NCDs

Social Welfare

National Debts

Caring and Family Cohesion
Mature-age Employment
Urban Environment

Challenges to Consumption

Patterns
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® The Internet of Things

¢ Connected home
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® Massive Open Online Course
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Foreign Retirement Project in Thailand.

Sunplay BaGngsaray, Chonburi

170/18 Moo 6 Soi Tessaban 12, bangsaray,
sattahip, Chonburi.

Tel: +66 87-945-6321

Types: CondoLow-Rise 70 units, 90-380 sq.m.
Price 12-30* MB.

*(Open 2018)

Vivo Bene Village, Chiangmai
93 Moo Bahn Mai Rim Klong, Moo 9
Luang Nuea, Doi Saket, Chiangmai.
Tel: +66 53-496-000
Types:
The six pavilions (72 yooms) 32 sq.m.
There are 4 villas, 41-52 sq.m.

Price 12,110* baht/Week.

Price 48,000* baht/month.
DayCare/Cost: Baht 900 per day 9am-6pm.
AfterCare/Cost: Baht 2,350 per night.

Scandinavian Village, Chonburi

28 Bangsaen sai 4 (Nua) Road, Saensuk, Muang, Chonburi.
Tel:+66 38-399-100

Types: Longstay Leasedhold, 108 units.

Price 5-19* MB.

SGNSGYG, Hua Hin

565 Moo 7, Hin LekFai, Hua Hin,
Prachuapkhirikhan.

Tel: +66 63-268-0088

Types: Villa 13 unit price 13-20* MB.
And Condominium, 30 units.

Price 8-15* MB.

Kamala Senior Living, Phuket

Kamala Beach, Phuket.
Condominium 200 unit and Villa 30 unit.

*
(on pYOCQSS) *For more details please contact the project.
**Update: 22/09/2017
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Otium Apartments.

Immaculate retirement living

Based on a contemporary translationof local architecture and —1
design, the interiors take their inspiration from modern urban {iVing 5 wy , -
and reinterpret this seamlessly into a tropical setting. With smooth ﬁ
surfaces, bold colours and mix of natural and man-made materials,

each apartment is carefully designed to create a feeling of quality

and offer a truly beautiful place to live.

Internal layouts vary between each low-rise apartment building to
provide different living options. Spacious balconies give plenty of
room for relaxation and alfresco dining, while enjoying mountain
or sea views.

Along with three penthouses, there are a variety of one, two
and three bedroom apartments available in a choice of three
distinct building types. All of the apartments have been
designed to meet future needs, flexibly and sensitively.

=
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Retirement age 63 65
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Securing life-long employment
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Japan (Business)
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ANIINNDANUKINNIINNDNIINMWIFIANEIIY (European Innovation Partnership on Active and

Healthy Ageing - EIP on AHA)
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2018-2020

European
Commission

Communication on digital transformation of health and
care in the context of the Digital Single Market (DSM)

European Innovation
Partnership on Active
and Healthy Ageing

~
ACTION GROUPS REFERENCE SITES
.7'? Groups of stakeholders that work together on specific Ecosystems comprise different players that jointly imple-
\_/\ thematic areas, related to the overall objectives of the EIP ment a comprehensive, innovation-based approach to active
e on AHA focusing on scaling up innovation. Each Action and healthy ageing. The players involved include regional
EIP oN AHA Group has an action plan, and participants commit to and/or local government authorities, cities, hospital/care
running a number of activities contributing towards the organisations, industry, SMEs and/or start-ups, research and
headline targets of that action plan. innovation organisations, and civil society.
'S 'S 5
( 3 4 =)
oo BLUEPRINT ON DIGITAL TRANSFORMATION OF HEALTH AND CARE
Sha:z:i::licy .\4; BLUEPRl NT Policy vision developed and updated by partners that guides the main activities
] of the EIP actions groups and reference sites.
>
»s— . J
E 4 ™
=z INNOVATION TO MARKET (12M)
=1
< Market L Za N Measures to promote scaling-up across borders of innovative digital solutions for
= ’ I\q
g AR antetion ’.\/_\. |2 active and healthy ageing. Targeting innovative EU companies (SMEs and Start-Ups)
N looking to expand across the EU.
3 ~ J
T
@ N
Socd MAFEIP
Socio-economic 7 NJ S SHET s
\\ MAFEIP Common methodology for measuring impact of digital innovation for health
Impacts ./_.
and care.
- J
TIMELINE

New release of
the MAFEIP tool

Innovation to Market (12M ) map
of investments and gap analysis

Blueprint update

Call for Reference
Sites twinning pairs

Action Groups Blueprint Conference of Action Group consultation 12M Plan Action Plans Open call for
Commitments Open call for Partners for the renovation of the 2018-2020 Reference sites
update engagement 27-28.02.2018 Action Plans
OCTOBER NOVEMBER FEBRUARY AUGUST SEPTEMBER FEBRUARY JUNE OCTOBER FEBRUARY
2017 2018 2019 2020

An: European Commission website
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Active Assisted Living Programme: Ageing Well in the Digital World (AAL Programme)
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Europeans over the age of 65 Older people are adapting their In 2015, the silver economy European tourists aged 65+
have a spending capacity of homes to be smart — the market sustained 78 million jobs in spend on average €53 a day —
€3.7trillion is already worth €15.5billion Europe €66 billion a year
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